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Introduction

(Annual Report - 2019-20)

Medlife Foundation is a Non-Governmental Organization (NGO) established on Feb, 2014
by Bhushan Shirude. It is registered under The Bombay Public Trust Act, 1950. Medlife
Foundation believes in providing all the resources to the needy people to support &
empowering them to create their own destiny and create better impact & bring smile on
every face in our society. We believe that through innovation and grassroots efforts our
young people can transform this country. Whether rich or poor, the next generation has the
power to change this world for the better.

AN OVERVIEW - MEDLIFE FOUNDATION

Medlife Foundation dedicated to work towards Women Empowerment and Child
Development.

At Medlife foundation we are working for:

v Eliminating Taboo around Menstruation.

v Promotion of the Sustainable Menstruation options.

Our work is mainly related to the Menstrual Health of women.

Most of the women use the easily available option of disposable sanitary napkins in during
their periods.

Commercially available disposable sanitary napkins are basically made up of plastic,
cotton-like fibers and lot of harmful chemicals. These all things are a very dangerous to
the health of the user, especially for working women.

Besides, sanitary waste and its pollution is becoming a huge problem.

Even if we consider that only 50% of the menstruating women use sanitary napkins, and every

woman uses 10 pads a month, in Nasik District alone it results in 75 lakh soiled pads every
month weighing about 750 tones. This is enough to cover a landfill of a cricket ground.
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VISION

Transform the Planet Earth into a world completely free of
Single Use Plastic and gift our future generations a world of
Health and Happiness.

MISSION

Have an empowered and inspired discussion about
menstruation to motivate period positivity and put an end to
taboo against period talks.

BELIEF

We lead positive social change and deliver value to the society
and improve the quality of life for future India

PURPOSE

To uplift the youngster across India, to improve literacy, to
reduce Healthcare poverty & develop a social leader so that
human value can flourish in young generation and Indian
communities.
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GOALS & OBJECTIVES

Our goal is to reach out to people from every section of the society from urban and
rural areas both and spread awareness about Sustainable Menstruation.

To raise the required human and other resources to achieve Medlife
foundation mission.

To address, whenever possible, other issues affecting human life such as Education,
health care, environment, socio-economic aspects and women's issues.

VALUES

Medlife Foundation runs on certain core values.

» Social Changes with Innovation
» We respect people

» Humanity

»> Integrity

» Connecting Youth
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FORWARDS...

Greetings from Medlife Foundation!

We made a modest beginning in 2016, with many social enthusiast and programs in Jalgaon
districts in 2012. We initiated the Many Sustainable menstruation awareness programme,
healthcare Education, Women’s empowerment, women'’s entrepreneurship and environment. In
2016-17 Medlife foundation operated many programs in different villages in Near Nasik and
Jalgaon. This journey of decades with ups and downs, has been a huge social learning experience.

We are now at a cusp of growth to take the next step from providing facilities and services to
providing long-term menstrual solutions. It is time to adopt an integrated approach towards
health to include sanitation, menstrual hygiene, nutrition practice and preventive healthcare so
that the overall health of the village women’s & girls improves. Similarly, our other programs
addressing issues of Healthcare Awareness, Women'’s Entrepreneurship, Women’s empowerment
& Child Development, menstrual hygiene workshops, Environment Conservation programme,
Consumer Protection Awareness Programme and many more...

We need to bring about a change in the way we do things. To begin with, we need to change the
way we collect data. At present, all information of our day to day activities is captured in a daily
report so that we can maintain a high level of transparency and accountability. We now need to
augment this exercise with continuous system of impact assessment and course correction. For
our new initiatives we need to upgrade our governance as well as the skills of our Coordinators
and Social Workers. We have always been proud of the fact that individual donors are our main
support. We want to bring more value to their unstinted support. We also hope to garner the
support of more institutional donors in the future. We could also tap the new CSR initiative soon.

In all these decades, we have been unwavering in our mission to assist and support the urban and
rural women’s. We hope that with the proposed changes in the future we can make real difference
in the lives of our fellow citizens from weaker sections. Our team would like to thank you for
taking the time to engage with Medlife foundation.

SANDEEP SHIRUDE

PRESIDENT, MEDLIFE FOUNDATION
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WHO WE ARE

“If we want to make the world a better place for us and for our future then we must take care of
our present and they are none other than children. We need to give them a little support and
they will give it back to the world.”

Too often in life, we wait around for someone else to instigate the changes we want to see. We
doubt our own ability and become paralyzed to action, thinking either we are not solely capable
of bringing the changes about, or that someone else will get around to it. But this inability to act
alone is all in our head. Because history bears witness that the most extraordinary things were
done by the most ordinary people.

Medlife foundation believes the desired changes in the lives of such children will come only
when more and more privileged people start participating proactively in finding a solution. It
works with the philosophy that the only way to ensure a better future for these children is by
educating them. Medlife foundation believes that helping others is not simply a matter of
dispersing money but of making a deep, long-term commitment and casting a hard eye on
results. With this model, Medlife foundation finds innovative solutions to this social issue.

So if you've ever wished to be able to do something for the greater good, the time could not be
more right. Remember! You don’t have to make radical changes for your efforts to count,
because the small changes make a big difference.

Be a Volunteer, Join Us

Join hands with Medlife Foundation and be the agent of hope for
underprivileged children.
Be the strength to give them better lives and eventually
to build a better nation.

Thank You!
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WHE ORK

Country: India | State: Maharashtra

Nandurbar

~ Amaravati Division

" Aurangabad Division
1 Konkan Division

I Nagpur Division
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ANNUAL REPORT (2019-20)

As per previous year, the Medlife foundation continued the same efforts and carried
out the following activities for women’s empowerment by organization various programs for the

welfare of the rural and slum area girls and women.

[ am very happy and take the honor and feel pleasure to present this annual report of our
organization for the year 2019-20 flashing all our achievements made in this year. Medlife
Foundation is a non-governmental organization registered under The Bombay public trust act,

1950.

The said organization is formed by the highly educated active member belonging to weaker
section and other backward class community. The organization uses pronged strategies, such as
A) Direct services delivery in the areas of basic needs of girls and women'’s being, like Menstrual
awareness programme, Healthcare camps, Women Empowerment, women’s entrepreneurship

Child development, Environment, etc.

B) Networking with governmental and non-governmental agencies concerned for the privilege

for periods positivity
C) Social Advocacy for menstrual hygiene

In order to achieve the goal of the aims of the society to make socio-economic and healthcare
development of theses group of the society, the organization has undertaken manifolds

activities. A curser look upon these activities, undertaken by the organization is as follows:

SANDEEP SHIRUDE

PRESIDENT, MEDLIFE FOUNDATION
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Women's Healthcare

Health care awareness programme
Women Empowerment

Menstrual Hygiene Programme
Women's Entrepreneurship
Educational Awareness Programme:
Environment Protection Programme
Child Development

Awareness camp for child labour
Self-help group (SHG) of Women'’s
Prevention of Alcoholism, Drug Addiction and Counselling

Youth Development programme:

Annual
Report
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CELEBRATION OF NATIONAL DAYS AND BIRTH
ANNIVARSARIES OF GREAT SAINT

The Organization has organized following year routine programs on specific occasions in
School, Collage and organization followed by the lectured and distributing sweets, biscuits

and various Prizes.

» World Health Day

» National World Blind Day
» World Population Day

» Independence Day

» Teacher’s Day

» Birth Anniversary (Mahatma Gandhi, Dr.Babasaheb Ambedkar, Lal Bahadur

Republic Day
» World water day
> Forest day

» Environment day
» Earth day

> Science day

Lectures and debate was arranged on specific days and occasion. All programs were

planned and arranged with grand success.
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» Menstrual Hygiene Management Programme:

To organized menstrual hygiene management programme for menstruating women’s in
Maharashtra state. To create awareness about sanitary protection products like sanitary
pads, Tampons, Menstrual cups and cloth pads. To conducts workshops / seminars for early

menstruating girls.

» Healthcare and sanitation Awareness Programme in rural areas:

Health is most important factor in our life it may be mental health, physical health and social
health. Our foundation are doing best in this field for this we conducts many health
awareness camps, seminars and workshops. The prevention of Water born diseases
preventive measures to be taken is most essential. With this objectives, we have arrange
awareness campaign for the proper disposal of solid and liquid waste in which 500 men and

women from many villages of Jalgaon and Nashik Districts participated.

> Women Empowerment:

In India Women population is around 50% of the total population of the world. They have
every right to be treated equally with men in every sphere of life and society. Empowering
women in India is now very necessary to bring gender equality or we can say that gender
equality is very necessary to empower women. Our country is still a developing country not a
develop country and economic status of our country is very poor because it is a male-
dominated country. Men (means the half power of the country) are walking alone and they
forced women to do only household works. They do not know that women are the half power
of this country and combining to male can form full power of the country. Women
Empowerment is strengthening the social, economic and educational powers of women. It
refers to an environment where there is no gender bias and has equal rights in community,

society, and workplaces.

» AIDS awareness Programme:

As AlDs has become a critical and chronicle diseases of the era, the organization has
implemented Aids awareness Programmed for the awareness of the people especially the
youths about the chronicle effects of the HIV/AIDS and the prevention methodology to get
rid of it. The said programme proved to be very successful in the rural and urban areas of

Jalgaon Districts.
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Awareness camp for child labour:
The organization has organized awareness camps for child labour. The resources person
were invited to guide the participants. A rally for anti-child labour was also organized by

the organization on the eve of world child day.

Self-help group (SHG) of Women'’s:

The organization has established self-help groups of woman at Nasik Division and
surrounding villages. Small savings groups programs is also being conducted in these
groups of women for the empowerment of them through their own small villages. The
women were inspired to make savings out of their daily routine transactions. They were
also aware about the importance and acute necessity of the small savings for the benefits

of their families.

Educational Awareness Programme:

Rehabilitating and providing education, shelter and food to economically backward,
Orphanages children’s, child laborers, disabled, orphans and semi orphans, Enlightening
and educating the indigenous people and remote rural masses, Organizing seminars,
impact studies, workshops, research study and awareness campaign on educational

policies, statistics, health, legal issues, women and children developmental activities.

Consumer protection programme:

The Organization has organized awareness programme to protect the rights of the
consumer against malpractices of the shop keepers wholesalers, companies,
manufacturers etc. In this programme, the participant were guided about the rule framed
for the protection of the consumer. The said programme was proved to be very successful

in the rural as well as urban areas of Jalgaon District for the protection of the consumers.

Environment Protection Programme:

The organization has undertaken environment protection programs at various villages of
Nashik Division in which the organization has organized awareness camps for the
environment pollution in the urban and rural areas of Jalgaon and Nashik District. The

people were introduced about the chronicle effect of the pollution upon the health.
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» Prevention of Alcoholism, Drug Addiction and Counselling:
By observing the bad condition of the slum dwellers in drug addiction (drinking wine,
smoking Cigarette, Drug, Chewing Ghutka), the organization has thought over on this
problem and their serious hazards, started de-addiction counseling in few selected slum
areas in Jalgaon District regular guidance is given for the youths for not becoming the
victim of addiction and to avoid all these had habits and practices, so as to lead happy and

healthy life with all their family members.
> Youth Development programme:
The organization conducts workshops seminar on skill development, personality

development. To organized youth melava for employment and building nation. To create

awareness about Nehru yuva Kendra volunteer programs.

With Thanks to everybody ...

SANDEEP SHIRUDE

PRESIDENT, MEDLIFE FOUNDATION
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MEDLIFE FOUNDATION,
JALGAON

K Reg. No. F-1487 /JALGAON

HIGHLIGHTS OF THE YEARS
2019-2020




Motiwala College of Homeopathy medicine

Date: 9t July 2019 Audience: 250 Students (Future Doctors)

Address: Dhurav Nagar, Satpur Colony, Nashik, Maharashtra - 422007

T ar feaw

A seminar in Association with Nashik Ayurved Mahasammelan
Date: 6t June 2019 Audience: 100
Address: Jyeshtha Nagrik Virangula Kendra, Opp. Changla chungla Hotel, Pathardi, Nasik
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A SEMINAR IN ASSOCIATION WITH NASHIK AYURVED MAHASAMMELAN SIDDHIVINAYAK SCHOOL
FOR MENTALLY HANDICAPPED

Date: 13t July 2019 Audience: 56 Student

Address: NMC Samajik Sabhagruh, Behind Indian oil Petrol Pump, Virat nagar, Near Sanjiv Nagar, Satpur-
Ambad Link Road, Nashik - 422010

PT COLLEGE, NASHIK
Date: 3r1Jan 2019 Audience: 200 Students and Staff
Address: Sharanpur Road, Prin. T.A Kulkarni, Vidya Nagar, Nashik, Maharashtra - 422005
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NIMA Women’s Forum, Nashik
Date: 15t June 2019  Audience: 100 Doctors and Staff

Address: Curry leaves Reastaurant, Jehan Circle, Gangapur Road, Nashik, Maharashtra - 422008

Apla Mahanagar
Date: 31 May 2019 | Audience: 500
Address: Savta Nagar Stop Cidco, Savata Nagar, Nashik, Maharashtra - 422008
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Mahindra & Mahindra
Date: 2"d October 2019 Audience: 750
Address: Mahindra & Mahindra. Plant 2, Satpur, Nashik
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ROTARACT CLUB, KOLHAPUR
Date: 04th Jan 2020 | Audience: 50

Address: New Shahupuri, Kolhapur, Maharashtra - 416003

T o o saaeuTu AT feameR SRRishH SuTd STTeT
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A Seminar for Self Help Group (Bachat Gat Women)

Address: NMC School No.83, Pathardi Gaon, Nashik, Maharashtra - 422010
Date: 08 March 2019 Audience: 60

SAVINTRIBAI PHULE SCHOOL, GOVINDNAGAR
Date: 12t July 2020 | Audience: 200 Students and Staff
Address: Savitribai Phule School, Govindnagar - 422008
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MEDICAL PRACTITIONERS ASSOCIATION
Date: 12th October 2019 Audience: 50 Doctors

Address: Medical Practitioners Association, Nashik

PINKATHON DAY, NASHIK
Date: 13 October 2019 Audience: 500 Female Runners

Address: Mahatma Nagar, Untwadi road, Lavate Nagar, Parijat Nagar, Nashik, Maharashtra 4220

www.medlifefoundation.org
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LOKMAT MAHA MARATHON, NASIK
Date: 15t Dec 2019 | Audience: 4500 Participants Address: Golf Ground, Nashik

Srar gt eraugAt

LOKMAT MAHA MARATHON, AURANGABAD
Date: 15t December 2010 | Audience: 7000 Participants
Address: Jilha Krida Sankul, Aurangabad
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LOKMAT MAHA MARATHON, KOLHAPUR
Date: 5t Jan 2020 Audience: 3200 Participants Address: Police Ground, Kolhapur

¥ NOTE 8 PRO
: ‘64MP QUAD CAMERA

LOKMAT MAHA MARATHON, NAGPUR
Date: 02nd February 2020 Audience: 2500 Participants

Address: University ground, Nagpur
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RADIO - HAPPY DEEP (Interviews)

Date: 22 Aug 2018 Address: Nashik

Nanhi Kali (An Initiative by Mahindra and Mahindra)
Date: 15t June 2019 Audience: 250 VOLUNTEER
Address: Nanhi Kali Head Office, Sharanpur Road,

www.medlifefoundation.org
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St. Francis High School, Ranenagar
Date: 26t August 2019 Audience: 300 Students and Staff
Address: Chetana Nagar, Rane Nagar, Nashik, Maharashtra 42009

KARUNA VACHANALAY, AURANGABAD
Date: 19t January 2020 Audience: 90 Women

Address: 12t Schme, Near Kalawati School, Shivaji Nagar, Cidco, Aurangabad

www.medlifefoundation.org
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Cummins India - Pune

Date: 27th December 2019 Audience: 200 Staff

Address: Cummins India Office Camous, Tower A&B, Survey No.21, Balewadi, Pune Maharashtra 411045

ROAD SIDE PINKATHON DAY AWARENESS CAMP
Date: 28th October 2019 Audience: 10 Women
Address: Nasik Road

www.medlifefoundation.org
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Aai Social Group and Medfem India Cancer Awareness Programme (Project: Asmita)

Date: 09/02/2020 Audience: 80 Women Address: Nashik Road

Y.D.BYTCO GIRLS HIGH SCHOOL AND JUNIOR COLLEGE
Date: 19/02/2020 Audience: 200 Students Venue: BYTCO College

Www.medlifefoundation.org
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BANK DETAILS >

@ IDBI BANK

A/c Name: Medlife Foundation

Bank Account: IDBI Bank
Branch - Khedgaon (Chalisgaon)

A/CNo: 0618104000091844

IFSC Code: IBKL0O000618
MICR: 424259506

[NOTE: Medlife Foundation does not ask or accept donations in cash, ]

www.medlifefoundation.org



http://www.medlifefoundation.org/

FOUNDER MESSAGE

-

BHUSHAN SHIRUDE

Founder

Bhushan is the founder of the MEDLIFE FOUNDATION & strongly believed
that Women and Children's Development should be the core of his activities.

Bhushan is the man of vision and one of the leading youngest social
entrepreneur of India.

He was determined to generate employment opportunities for women to
make them financially independent. We provide young people with an
opportunity to be change-makers and make a difference.

We can’t always build the future for our youth, but we can build our youth
for the future. We may not be able to perfect the world in our lifetimes, but
every effort we put forth counts.

J
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< CONTACT US >

v" REGISTRATION NUMBER: F-1487 /JALGAON

v" REGISTRATION DATE: 04/02/2016

v" PAN: AAETM4490L

v" TAN: NSKM112046E

v' NITIAYOG UID: MH/2017/ 017622

v" 12A REGISTRATION: A’bad/Rg/834/458/2016-17/1897

v' 80G REGISTRATION: 80G/28E/2017-18/3243

v MOBILE NO. +91 7020438881 / +91 8275320465 / +91 9970054699

v WEBSITE: www.medlifefoundation.org

v EMAIL ID: medlifefoundationbahal@gmail.com

v' ADDRESS: Medlife House, A/P: Bahal, Tal: Chalisgaon, Dist: Jalgaon - 424101

“We thank you for reading our Annual report.”

www.medlifefoundation.org
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