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FOREWORD

Medlife Foundation was established in 2016 and initially started with two

programs in Bahal District, Jalgaon. Over the last seven years, we have

provided healthcare awareness events and operated over ten programs

in various villages, which have been a great learning experience. Our

focus is on providing long-term solutions, including sanitation, menstrual

hygiene, nutrition practices, and preventive healthcare. In addition to

healthcare, we also address issues of education, skill development,

women's empowerment, agricultural transformation, and social

entrepreneurship.

To ensure the success of these initiatives, we aim to involve the residents

of the villages we work with and build a rapport with them. We believe

that their proactive engagement will be essential for implementing

related programs and creating successful and replicable models for

development and growth.

As we move forward, we recognize the need to change the way we collect

data and enhance our governance and the skills of our coordinators and

social workers. We will also seek support from individual and

institutional donors as well as new CSR initiatives.

We remain committed to our mission of supporting the poor and

destitute, and we are confident that with these proposed changes, we

can make a real difference in their lives. We are grateful for your time

and support in engaging with Medlife Foundation.
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MESSAGE FROM THE FOUNDER

Welcome to the Medlife Foundation which is a non-governmental
organization (NGO) founded in 2016 because of we want to uplift
and bring betterment in Society Medlife Foundation is our chance
to help the underprivileged children, less fortunate sections of the
society and Youths in India while We are also focusing on
promoting Sustainable Menstruation which will help to Conserve
the Environment and Cost-effective. As a Founder, I had a Vision
that in present we would be successful running an Established
Organization. Medlife Foundation has spread across Maharashtra
and other states. We believe in providing all the resources to the
needy people to support & empower them to create their own
destiny. Over the last 6 years, Medlife Foundation has handled
many projects related to the Sustainable Menstruation,
Healthcare Awareness Campaign, Education, Sports, and Women
Empowerment which aimed at helping the underprivileged section
of the Nation. We have always held the belief that through
Innovation and Efforts. The Youth can transform this country,
whether rich or poor, the Next Generation has the power to
change this World for the Better. The broad spectrum of our
activities and their success rate speak about dedicated work done
by Medlife Foundation. 

-BHUSHAN SHIRUDE
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VISION

MISSION

Transforming
communities to reach
their full potential
through sustainable
holistic development.

To improve the lives of
under-served communities
by providing them access to
necessities, services and
opportunities.

OUR CREDO
To ensure basic Medical
and Educational facilities
which are not available for
the Development of Low-
Income Families
Everywhere. 
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OUR APPROACH

EMPOWERING
COMMUNITIES

STRENGTHENING
SYSTEMS

ADVANCING
RESEARCH

We empower
underprivileged
communities by
providing access

to essential
services, working
with local leaders

to address
specific needs,

promoting gender
equality, and

supporting
sustainable rural

development
initiatives.  

We strengthen
systems by

identifying and
addressing gaps,

collaborating with
others, advocating

for changes, and
supporting

capacity-building
initiatives in

communities. 

We advance
research by

identifying key
issues,

partnering with
researchers,
using local

knowledge, and
using findings to

inform
programs,

advocacy, and
policy changes. 
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CORE VALUES
 
COLLABORATIVE EFFORT
We believe in the power of partnership and
work closely with local communities,
government, other NGOs, the corporate
sector, especially to achieve our mission. 

IMPACT ORIENTED
We are focused on achieving measurable
results and maximizing our impact, and we
continuously monitor and evaluate our
programs.

TRUST
We believe that trust is the foundation of
relationships with our stakeholders and
ensure transparency, reliability, and
accountability in all our actions. 

SUSTAINIBILITY
We are committed to make our planet safe
for the future generations and make a
difference by creative innovative ideas.
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CORE VALUES
 
INNOVATION
We are committed to exploring new and
innovative solutions to complex issues
facing India's marginalized and
underprivileged communities and
continuously refining and improving our
programs and services.

EQUALITY
We strive to create a more just and
equitable society by reducing discrimination
and inequality and ensuring that all
individuals have equal access to
opportunities and resources.

EMPOWERMENT
We believe in empowering marginalized
communities by providing them with the
resources, tools, and support they need to
take control of their own lives and create
positive change in their communities.

HOLISTIC GROWTH
We strive to create to promote overall
growth and development in all aspects of
life for all individuals in the communities
that we serve in. 
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GOOD HEALTH AND
WELL-BEING

CLEAN WATER AND
SANITATION

EDUCATION AND
LIVELIHOOD

WOMEN AND CHILD
DEVELOPMENT

RURAL
DEVELOPMENT

CLIMATE
PROTECTION

SPORTS
DEVELOPMENT

OUR GOALS
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Our spread of work consists of providing exposure to people from
underprivileged sections of Maharashtra to innovative and
sustainable solutions for healthcare services. Our efforts and
activities include developing sustainable menstruation cups,
conducting preventive health check-up camps, blood donation
drives, school educational seminars, marathon runs, cancer
awareness and other health-check programs, CSR seminars, tree
plantation campaigns, women’s forums, rural education camps,
and online educational webinars about various topics such as
menstrual hygiene, eco-friendly menstruation, AIDS awareness,
and Yoga. We have covered multiple districts across the state of
Maharashtra.

Medlife Foundation is a Non-Governmental Organization registered
under the Bombay Public Trust Act 1950 and the 80G of the Income
Tax Act 1961. It was formed on 4th February 2016 on a mission to
ensure the empowerment and development of under-served
people in our country. We aspire to design innovative social
development programs and implement them effectively with
cooperation and collaboration from socially responsible corporates
and business entities. Our work is in synergy with the UN
Sustainable Development Goals (SDGs). It is spread across multiple
domains, including health and sanitation, education and livelihood,
women and child development, rural development, sports for
development, and environmental protection.

ABOUT US
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Developing and spreading awareness about sustainable
menstruation and other healthcare practices
Uplifting needy and deprived children
Empowering women
Promoting entrepreneurship
Protecting the environment.  

Medlife Foundation strives to find effective healthcare solutions to the
various problems faced by our society’s underprivileged and
disadvantaged people. Our primary means of working are:

Our work is done in synergy with achieving some of the United
Nations Sustainable Development Goals (SDGs), which act as a
blueprint to achieve a healthier and sustainable future for all.  

WHAT WE DO
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HOW WE DO

Our work is guided by an urge to address the various challenges faced
by society and tackle them with innovative solutions and education.
We aspire to do our part in achieving the UN Sustainable Development
Goals (SDGs) to make life prosperous for future generations. By taking
action for SDGs, we can tackle several issues that are a part of our
mission and vision.  

Medlife Foundation works towards finding practical and innovative
healthcare solutions to the problems faced by people who are not
privileged by spreading awareness on sustainable menstruation and
other eco-friendly healthcare practices. It has been actively solving
issues related to health and sanitation, women and child
development, education and livelihood, sports development, rural
development and environmental protection.  

Corporate Social Responsibility (CSR) is an extremely important tool
that we use to bring about positive change in society. By partnering
with socially responsible companies and businesses, we leverage the
resources, knowledge, and reach of these organizations to implement
our programs to achieve goals and make a lasting impact. 
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WHERE WE DO

MAHARASHTRA, 
INDIA

Medlife Foundation is working
hard to find effective healthcare
solutions to the various problems
faced by our society’s
underprivileged and
disadvantaged people and to
achieve some of the UN SDGs.
Currently, we are working across
the length and breadth of the
Indian state of Maharashtra. 
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EVENT
Suyog Samuh CHS Sanpada Navi Mumbai

Menstrual Hygiene Program

Menstrual Hygiene awareness seminar and ineraction
session done in the Residential Siciety at Navi Mumabi, 45
women took benefit and they surprisingly knew about self

care.

DATE: Wednesday, 13-04-2022
VENUE: Suyog Samuh CHS,
Sanpada, Navi Mumbai
BENEFICIARIES: 45
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EVENT
Healthy Lives -  Health Check-up Camp -

Krishna Estate Soceity

160 members from the Krishna Society
Society received health check-up.

DATE: Sunday, 12-06-2022
VENUE: Krishna Estate Society,
Badlapur
BENEFICIARIES: 160
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EVENT
Healthy Lives -  Health Check-up Camp -

Nathsanvidh
21 members from the Nathsanvidh received

health check-up.

DATE: Sunday, 03-07--2022
VENUE: Nathsanvidh Clinic,
Ambarnath East
BENEFICIARIES: 21
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EVENT
Healthy Lives -  Health Check-up Camp - Shri

Multispeciality Hospital
107 members received health check-up at
camp organized at Shri Multispeciality

Hospital.

DATE: Sunday, 07-08-2022
VENUE: Shri Multispeciality
Hospital, Vangani East
BENEFICIARIES: 107
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EVENT
Healthy Lives -  Health Check-up Camp -

Medlife HQ
 82 members received health check-up at

camp organized at Medlife HQ

DATE: Monday, 15-08-2022
VENUE: Medlife Foundation,
Head Office, Bahal, Jalgaon
BENEFICIARIES: 82
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EVENT
Healthy Lives -  Health Check-up Camp -

Vangani
97 members from Vangani received health

check-up.

DATE: Sunday, 28-08-2022
VENUE: ZP School No.3,
Vangani West
BENEFICIARIES: 97
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EVENT
Healthy Lives -  Health Check-up Camp -

Khopte Uran
58 members from Khopte Uran received

health check-up.

DATE: Tuesday, 06-09-2022
VENUE: Khopte, Uran, Navi
Mumbai
BENEFICIARIES: 58
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EVENT
Nisargopachar Dava N Khana Clinic

Opening Camp
New clinic opened by the Medlife Foundation in

Badlapur, Health checkup camp done on the
occation, 41 people took benefit of the service

DATE: Thursday, 03-11-2022
VENUE: Nisargopachar Dava
N Khana, Katrap, Badlapur
BENEFICIARIES: 41
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EVENT
Bhartiya Sanvidhan and Prashasan MPSC

UPSC Book Distribution 
New clinic opened by the Medlife Foundation in

Badlapur, Health checkup camp done on the
occation, 41 people took benefit of the service

DATE: Thursday, 03-11-2022
VENUE: Nisargopachar Dava
N Khana, Katrap, Badlapur
BENEFICIARIES: 41
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EVENT
Art of Living - Health Check-up Camp

Blood donation and Health checkup camp done
on the date with the collaboration "Art of

Living" at Shani Mandir in Nerul Navi Mumbai,
48 people took benefit of the service,

DATE: Saturday, 14-01-23
VENUE: Shaninagar Nerul
Navi Mumbai
BENEFICIARIES: 48
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EVENT
Tree Plantation camp in Bahal Zilha Parishad School

President of Medlife Foundation and all his class
friends of Madhyamik Vidyalaya Bahal Batch-

2003 planted various sapling and trees at Zilha
Parishad Marathi Boys and Girl School Bahal

DATE: Sunday, 22-01-23
VENUE: At/Post: Bahal, Tal:
Chalisgaon, Dist: Jalgaon
BENEFICIARIES: 245
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EVENT
Digital Quntum Health Checkup Camp 

Health Check-Up Camp organized by Medlife
Foundation in Krishna Estate Society at Badlapur,
for all resident and their family members with the

help of Scanbo the artificial intelligence technology.

DATE: Thursday, 26-01-23
VENUE: Laxmi Nivas CHS
Byculla, Mumbai 
BENEFICIARIES: 123
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EVENT
Medlife Foundation Donated Green board &

Speaker at ZP School
Health Check-Up Camp organized by Medlife

Foundation in Krishna Estate Society at Badlapur, for
all resident and their family members with the help of

Scanbo the artificial intelligence technology.

DATE: Thursday, 26-01-23
VENUE: ZP School, At/Post: Bahal,
Tal: Chalisgaon, Dist: Jalgaon 
BENEFICIARIES: 350
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EVENT
Health Checkup Camp For Auto Riksha Union 

On the Occasion of Marathi, New Year And Gudhi Padwa
Medlife Foundation have Organised Free Digital Complete
Health Checkup Computerized Full Body Checkup for The

Great Satara Sangli Seva Samittee Mulund (Auto Rickshaw
Union).

DATE: Wednesday, 22/03/2023
VENUE: Mulund Check Naka,
Thane 
BENEFICIARIES: 144
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EVENT
Water Filter Distribution at Bahal

On the occasion of the birthday of MLA Shri. Abasaheb
Chimanrao Patilji, a popular MLA of Parola -Erandol -
Bhadgaon Constituency, a water filter was distributed
through Medlife Foundation Bahal to the students of

District Primary boys and Girls School at Bahal

DATE: Saturday, 25/03/2023
VENUE: Zilha Parishad School,
Bahal 
BENEFICIARIES: 380
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EVENT
Water Filter Distributed at ZP school Bhavali 

Medlife Foundation distributed to the students of
ZP School at Bhavali

DATE: Wednesday, 29/03/2023
VENUE: ZP Primary School Bhavali,
Tal: Chalisgaon, Dist: Jalgaon 
BENEFICIARIES: 120
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Particulars

REPORT OF AN AUDITOR RELATING TO ACCOUNTS AUDITED UNDER SUB-SECTION
(2)OF SECTION 33 & 34 AND RULE 19 OF THE BOMBAY PUBLIC TRUSTS ACT.

 

For The Year Ending 31st MARCH 2023

Name of the Public Trust : MEDLIFE FOUNDATION 
Registered Number : E-0001487 (Jalgaon) 

 

YES

YES

YES

YES

YES

NO

N.A.

N.A.

NO

N.A.

NO

N.A.

NO

NO

NO

NO

YES

YES

NO

YES

1.a. Whether accounts are maintained regularly and in accordance with the provisions of the
Act and the rules: 

b. Whether receipts and disbursements are adequately and correctly shown in the accounts:

c. Whether the cash balance and vouchers in the custody of the manager or trustee on the
date of audit were in agreement with the accounts: 

d. Whether all books, deeds, accounts, vouchers, or other documents 
or records required by the auditor were produced before him: 

e. whether a register of movable and immovable properties is properly maintained, the
changes therein are communicated from time to time to the regional office, and the defects
and inaccuracies mentioned in the previous audit report have been duly complied with: 

f. whether the manager or trustee or any other person required by the auditor to
appear before him did so and furnished the necessary information required by him : 

g. Whether any property or funds of the trust were applied for any object purpose other than
the object or purpose or the trust 

h. The amounts of outstanding for more than one year and the amounts written off if any 

i. Whether tenders were invited for repairs or construction involving expenditure exceeding
Rs.5000/- 

j. Whether any money of the public trust has been invested contrary to the provisions of
Section 35:

k. Alienations, if any, of the immovable property contrary to the provisions of Section 36
which have come to the notice of the auditors 

l. All cases of irregular, illegal or improper expenditure, or failure or omission to recover
monies or other property belonging to the public trust or of loss or waste of money or other
property thereof, and whether such expenditure, failure omission, loss or waste was caused
in consequence of breach of trust or misapplication or any other misconduct on the part of
the trustees or any other person while in the management of the trust 

m. Whether the budget has been filed in the form provided by rule 16A: 

n. Whether the maximum and minimum number of the trustees in maint.:

o. Whether the meetings are held regularly as provided in such instrument. 

p. Whether the minute books of the proceedings of the meeting is maintained. 

q. Whether any of the trustees has any interest in the investment of the trust: 

r. Whether any of the Trustees is a debtor or creditor of the trust 

s. Whether the irregularities pointed out by the auditors in the accounts of the previous year
have been duly complied with by the trustees during the period of audit: 

t. Any special matter which the auditor may think fit or necessary to bring to the notice of
the Deputy or Assistant Charity Commissioner. 



PARTICULARS AMOUNT AMOUNT

40,000.00

10,000.00

140,073.00

-

-

653,870.99Income as shown in the Income and expenditure account (Schedule IX)

Items not chargeable to Contribution under Section 58 and Rules 32 :

(i) Donations received from other Public Trusts and Dharmaday

(ii) Grants received from Government and Local authorities.

(iii) Interest on sinking or Depreciation Fund

(iv) Amount spent for the purpose of secular education.

(v) Amount spent for the purpose of medical relife

(vi) Amount spent for the purpose of veterinary treatment of animals

(vii) Expenditure incurred from donations for relief of distress caused
by scarcity, fire or other natural calamity

(viii) Deductions out of income from lands used for agricultural
purposes
A) Land Revenues and Local Fund Cess
B) Rent payable to superior landlord
C) Cost of production, if land cultivated by trust

(ix) Deductions out of income from lands used for non-agricultural
purposes.
A) Assessment, cesses and other Government or Municipal Taxes
B) Ground rent payable to the superior landlord
C) Insurance premia
D) Repairs at 10 per cent of gross rent of building
E) Cost of collection at 4 per cent of gross rent of building let-out

(x) Cost of collection of income or rectipes from securities, stock etc.
at 1 percent of such income

(xi) Deductions on account of repairs in respect of buildings not
rented and yielding no income, at 10 per cent of the estimated gross
annual rent

TOTAL DEDUCTION 190,073.00 190,073.00

463,797.99

9,275.96

The Bombay Public Trusts Act,1950
SCHEDULE - IX c
 [ Vide Rule 32 ]

Name of the Public Trust: MEDLIFE FOUNDATION
Registration No. : E-0001487 (Jalgaon)

Statement of income liable to contribution for the year endings :31/03/2023

Gross annual Income chargeable to contribution Rs.

Net contribution @ 2% Rs.

The above balance sheet to the best of my/our belief contains a true account of funds and
liabilities and of the property and assets of the trust as per our report of even date

Date: 01/05/2023

Place: Jalgaon

Secretary Vice President

For Akshay V Joshi associates
FRN: 153616W

Akshay V Joshi 
Chattered Accountant
FRN: 199724

President



Balance as per last B/S
Sheet Adjustment during the
year (give details)

Funds

Reserve Fund
Sinking Fund
Depreciation Fund
Any other funds

Loans
From Trustee
Add: During year

Expenses Payable
Anamat
Add: During Year

Audit Fees payable
From Members
From others

Balance as per last B/S
Add: Surplus

FUNDS AND
LIABILITIES

AMOUNT (Rs.) AMOUNT (Rs.)

9.900.00

175,447.71
87,788.66
87,659.05

9,900.00

TOTAL RS. 185,347.71

The above balance sheet to the best of my/our belief contains a true account of funds and
liabilities and of the property and assets of the trust as per our report of even date

Date: 01/05/2023

Place: Jalgaon

Secretary Vice President

For Akshay V Joshi associates
FRN: 153616W

Akshay V Joshi 
Chattered Accountant
FRN: 199724

The Bombay Public Trusts Act,1950
 [ Vide Rule 17(I) ]

Name of the Public Trust: MEDLIFE FOUNDATION
Registration No. : E-0001487 (Jalgaon)

 
Balance Sheet as on :31/03/2023

President



PROPERTY AND
ASSETS AMOUNT (Rs.) AMOUNT (Rs.)

Immovable properties
Movable properties
Mobile 
Printer
Furniture and Fixtures
Laptop
Investments
Accrued Int
FDR
Loans (Secured/Unsecured)
Loans Scholarship
Other Loans
Advance
To trustees
To employees
To Contractor
To lawyers
To others

Cash and Check balance
Cash
Bank

51,561.57
22,661.57

28,900.00

120,000.00

13,786.14

100,000.00

20,000.00

8,040.00
5,746.14

TOTAL RS. 185,347.71

The above balance sheet to the best of my/our belief contains a true account of funds and
liabilities and of the property and assets of the trust as per our report of even date

Date: 01/05/23

The Bombay Public Trusts Act,1950
 [ Vide Rule 17(I) ]

Name of the Public Trust: MEDLIFE FOUNDATION
Registration No. : E-0001487 (Jalgaon)

 
Balance Sheet as on :31/03/2023

Place: Jalgaon

Secretary Vice President

For Akshay V Joshi associates
FRN: 153616W

Akshay V Joshi 
Chattered Accountant
FRN: 199724

President



EXPENDITURE AMOUNT (Rs.) AMOUNT (Rs.)

TO Exp. in respect of
Properties 

Rates, Taxes, Cesses
Repairs and Maintenance
Salaries
Insurance 
Depreciation (by way of
provision or adjustments)

To Establishment Exp
TO Remu to trustees
To REMU 
(in case of a math) to the head
of the math, including his
household expenditure, if any.

TO LEGAL EXP. 
TO AUDIT FEES
TO CONT. AND FEES
TO MISC EXP. 
TO AMT. WRITTEN OFF
a) Bad Debts
b) Loan Scholarships
c) Irrecoverable Rents
d) Other items

TO depreciation
To Amt. Tr. To Reserve or
Specific funds
TO Exp. on object of Trust
a) Religious 
b) Educational Exp
c) Medical Relief
d) Relief of Poverty 
e) Environment
f) Other charitable objects

TO Surplus Tr. to B/S
Surplus

6,937.43

6,937.43

30,024.01

13,500.00

29.50

515,721.00

140,073.00
50,000.00

 
20,000.00

305,648.00

87,659.05

The Bombay Public Trusts Act,1950
 [ Vide Rule 17(I) ]

Name of the Public Trust: MEDLIFE FOUNDATION
Registration No. : E-0001487 (Jalgaon)

 
Income And Expenditure Account for the year ending: 31/03/2022

TOTAL RS. 653,870.99

Date: 01/05/2023

Place: Jalgaon

Secretary Vice President

For Akshay V Joshi associates
FRN: 153616W

Akshay V Joshi 
Chattered Accountant
FRN: 199724

President

The above balance sheet to the best of my/our belief contains a true account of funds and liabilities and of the property and
assets of the trust as per our report of even date



INCOME AMOUNT (Rs.) AMOUNT (Rs.)

BY MEMBERSHIP FEES
Membership Fees

By rent
Accrued
Realized

By Interest
Accrued 
Realized
On security
On loans
On bank deposits

By dividend
By Donations in cash or kind
By CSR Funds
by income from other sources
BY tr. From reserve

4,670.00

4,670.00

649,200.995,200.99
644,000.00

The Bombay Public Trusts Act,1950
 

 [ Vide Rule 17(I) ]
Name of the Public Trust: MEDLIFE FOUNDATION

Registration No. : E-0001487 (Jalgaon)
Income And Expenditure Account for the year ending: 31/03/2022

TOTAL RS. 653,870.99

Date: 01/05/2023

Place: Jalgaon

Secretary Vice President

For Akshay V Joshi associates
FRN: 153616W

Akshay V Joshi 
Chattered Accountant
FRN: 199724

President

The above balance sheet to the best of my/our belief contains a true account of funds and
liabilities and of the property and assets of the trust as per our report of even date



SR. No. Particulars Details

PAN No. of Trust.1.

2.

3.

4.

AAETM4490L

 AAETM4490LE20214

MEDLIFE FOUNDATION

AT POST BAHAL TAL CHALISGAON DIST JALGAON 

 MAHARASHTRA 424107   

Registration No. with date of

registration under section 12A

of Income Tax Act, 1961 (43 of

1961).

Name of the trust

Address of the Trust

Acknowledgement No. with

date of filing of the Return of

Income for earlier three years.

PAN No. of all Trustees

SR. no.

SR. no.

1.

1.

2.

2.

3.

3.

Year

NAME OF TRUSTEE

Acknowledgement No..

PAN NO.

666631520220618FY 2019-20

172464230240919FY 2020-21

FY 2021-22 750253670261022

Sandeep Pundlik Shirude BOMPS4468F

Bhushan Pundlik Shirude CWHPS3847J

Jayashri Sandip Shirude JBYPS4757N

The above balance sheet to the best of my/our belief contains a true account of funds and liabilities
and of the property and assets of the trust as per our report of even date

Date: 01/05/2023

Place: Jalgaon

Secretary Vice President

For Akshay V Joshi associates
FRN: 153616W

Akshay V Joshi 
Chattered Accountant
FRN: 199724

President

The Bombay Public Trusts Act,1950
SHEET 1

Name of the Public Trust: MEDLIFE FOUNDATION
Registration No. : E-0001487 (Jalgaon)

 
Statement of income liable to contribution for the year endings :31/03/2023



PRIMARY RESEARCH

A blessing once upon a time; today sanitary pads have become a biohazard to
the planet. There are about 355 million menstruating women in India. With
each female using an average of 8 pads per menstrual cycle, more than 12
billion sanitary pads are disposed of every year. Traditional sanitary pads take
more than 600 years to decompose. The disposable nature of most of the
popular menstruation products causes harm to the environment. All of this
waste ends up in sewage systems or landfills or is incinerated. Medlife
Foundation has tried to step in and solve this problem. Their focus is on
spreading awareness about sustainable menstruation to urban as well as rural
regions. Sustainable Menstruation refers to the usage of eco-friendly and
reusable products during one’s menstrual cycle for the benefit of the body and
the planet. The Market Research team was given the task to conduct a state-
wise survey of menstruating women to assess their awareness of sustainable
menstrual health practices. The presentation gives more detail about the
process and outcomes.

ABSTRACT
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Basic understanding of sustainable menstruation,
menstrual cup and understanding the target
group.

Designing survey so that it covers topics like
sustainable menstruation, women empowerment,
various sanitary products etc. Also, keeping the
language simple for rural population. 

Google form is spread over multiple states,
targeting women of the age group 12-52.

Based on 500+ responses from each state, the
objective of the research was studied. 

After analyzing all the research, we published our
findings in a presentation.

RESEARCH

MAKING SURVEY

CONDUCTING SURVEY

ANALYZING RESULTS

PRESENTATION

METHODOLOGY
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FEMALE
98%

MALE
2%

FEMALE
100%

1. GENDER

TAMIL NADU

NEW DELHI

Based on the results, we
can conclude that 98
percent of the responses
came from women, while
only 2 percent came from
men.

Based on the results, we
can conclude that 100
percent of the responses
came from women. 
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10-20
54.3%20-30

29.5%

30-40
13.2%

40-50
2.3%

10-20
55.3%20-30

31%

30-40
4.6%

TAMIL NADU

NEW DELHI

According to the pie
chart, 54.3 percent of girls
between the ages of 10
and 20, 29.5 percent of
girls between the ages of
20 and 30, 13.2 percent of
women between the ages
of 30 and 40, 2.3 percent
of women between the
ages of 40 and 50, and less
than 1 percent of women
over the age of 50
responded to the form

Based on the results,
majority (55.5%) of the
women who participated
in the survey were
between the ages of 10
and 20.

2. AGE
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No
88%

Yes
12%

Yes
65.6%

Sometimes
21.8%

No
12.6%

TAMIL NADU

NEW DELHI

According to the pie
chart, 88 percent of the
survey population tracks
their menstrual cycle,
while 12 percent of the
population does not track
their menstrual cycle. 

65.5% of the participants
track their menstrual
cycle whereas 12.6% don't
and only 21.8% track it
sometimes. 

3. TRACKING OF MENSTRUAL CYCLE
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Comfort
61.9%

Leakproof
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Prices
10.1%
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According to the pie
chart, 88 percent of the
survey population tracks
their menstrual cycle,
while 12 percent of the
population does not track
their menstrual cycle. 

Based on the results, majority (83.2%) feel like the most important
factor which influences their purchase is comfort, followed by being
leakproof and having high absorbency. 

4. FACTORS INFLUENCING PURCHASE OF
MENSTRUAL PRODUCTS



Eco Friendliness
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Reduced Irritation
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Longer wear time
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No foul odour
15%

Lower cost
8.5%
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According to the pie chart, 42
percent of the population chose
eco�friendliness, 22.5 percent
of the people chose reduced
irritation and infection risk,
19.4 percent of the population
chose longer wear time, 16.3
percent of the population chose
no foul odor, and 9.3 percent of
the people chose lower cost as
the benefits of menstrual cups.

Based on the results, most participants believe that the greatest
advantage of using a menstrual cup is that it is eco-friendly.

5. ADVANTAGES OF USING MENSTRUAL CUP



Difficult to use 
33%

Vaginal infection 
27%

Finding Size 
19%

Difficult to clean
11%
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According to the pie chart, 33
percent of the population chose
it is hard to insert/remove, 27
percent of the people decided it
might cause vaginal infection,
19 percent of the population
chose difficult to find the
correct fit, 11 percent of the
population chose it is hard to
clean, and 10% of the people
chose that removal can be
messy

63% of the participants believe that menstrual cups are hard to insert
making that its greatest disadvantage, followed by its removal can be
messy.

6. DISADVANTAGES OF USING MENSTRUAL
CUP



Yes
51%

Not Interested
43%

No
6%

Yes
53%

Not Interested
25.2%

No
21.8%

TAMIL NADU

NEW DELHI

According to the pie
chart, 51 percent of the
population is willing to
try menstrual cups, 6
percent are opposed,
and 43 percent are not
interested in trying
menstrual cups.

Majority of the
participants were
willing to try a
menstrual cup if they
received a free sample.

7. WILLING TO TRY FREE SAMPLE OF
MENSTRUAL CUP
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Hard to swim
35%

Hard to sleep
27%

Hard to go out
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About 35% of the population
find it hard to swim, 16% find it
hard to exercise, 22% find it
hard to go out and 27% of the
population find it hard to sleep
comfartably during their
periods.

69.7% of the participants found swimming to be the most difficult
activity to do during periods, followed by exercising.

8. ACTIVITIES UNABLE TO DO DURING
PERIODS



Mom
64%

Sister
12%

Friends
12%

Social Media
11%

Mom
74.1%

Sister
15.1%

Social Media
8.4%

TAMIL NADU
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From the pie-chart, we
can conclude that 64% of
the responses use their
product because of their
mom, 12% because of
their sister, 12% because
of their friends, 11%
because of social media,
and 1% because of theit
teachers.

Based on the results,
74.1% participants said
that the products that
they use our influenced
by their mother. 

9. INFLUENCED DECISION TO USE THE
MENSTRUAL PRODUCT THEY USE
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Thrice
43%

More than thrice
33%

Twice
19%

Once
3%

Thrice
41.2%

Twice
31.1%

More than thrice
19.3%

Once
4.2%

TAMIL NADU

NEW DELHI

According to the pie-
chart, we can conclude
that 43% of the
population change their
pads/ tampons three
times a day, 33% more
than three times a day,
19% two times a day, 3%
one time a day and 2%
don't use pads or
tampons.

41.2% of the
participants change
their tampons or pads
three times in a single
day, whereas 31.1%
only change it twice.

10. FREQUENCY OF CHANGING TAMPONS /
PAD
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Based on the pie-chart, we can
conclude that 54% of the
population use sanitary pads
because it is easy to use, 21%
use it because it is disposable,
16% use it because it has high
absorbency and 9% use it
bacause it is clean.

73.1% of the participants preferred to use sanitary napkins because
they are easy to use and secondly because it can be disposed off.

11. PREFERENCE OF USING SANITARY
NAPKINS



No
60%

Yes
40%

Yes
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No
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12. DEVELOPMENT OF ANY RASH /
INFECTION BECAUSE OF USING SANITARY

NAPKINS
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Based on the pie chart we
can observe that 64% of the
population suffers from
cramps, stomach pains, 26%
of the population is afraid of
leaks or stains. 6% of the
population find it difficult to
dispose. 3% of the population
can afford the products they
want and 1% of the
population lacks self esteem.

The most challenging thing during menstrual cycle for 76.5% of the
participants was worrying about leaks, followed by cramps, stomach
ache and backache.

13. CHALLENGES EXPERIENCED DURING
PERIODS



Disposable and eco-friendly
60%

Disposable but not eco-friendly
36%

Reusable
4%
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Reusable
2.6%
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Based on the pie-
chart, we can
conclude that 60%
of the population
use disposable and
eco-friendly
products, 36% of
the population use
dispoable and not
eco-friendly
products and 4% of
the population use
reusable menstrual
products.

61.3% of the
participants use
disposable and
eco�friendly
products whereas
36.1% of the
participants use
disposable but not
eco-friendly
products. 

14. PRODUCTS DURING MENSTRUAL CYCLE
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15. WILLING TO PAY A HIGHER PRICE FOR
ECO-FRIENDLY / ORGANIC PRODUCTS
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From the pie-chart, we can
conclude that, 39% of the
population don't do anything,
29% of the population use
home remedies, 22% of the
population uses hot water
bags, 8% od the population
takes painkillers and 2% of
the population consult a
doctor. 

Most of the participants don't do anything for menstrual pain followed
by using home remedies and using a hot water bag.

16. SOLUTIONS FOR MENSTRUAL PAIN



AWARDS AND ACCOLADES

Samaj bhushan Awards 2020
22th January 2020 – Nandurbar

Samaj Ratna Puruskar 2020
22th January 2022 – Nandurbar

Saptarang Awards
2th June 2018 – Nanded

Yuva Gaurav Puruskar 2020
1th January 2021 – Nashik

Dr. Babasaheb Ambedkar Awards
16th December 2018 – Delhi

Samaj Ratna Puruskar 2021
24th October 2021 – Mumbai



ACHIEVEMENT AND BENEFICIARIES

 

36 volunteers inducted 

118 internships completed

10 lakh rupees raised 

 
2 new corporate
partnerships created

2100 people reached
through our Digital health
camp

15 police station health
checkup camps 
organized
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ACHIEVEMENT AND BENEFICIARIES

2500 people reached through
our menstrual health
awareness campaign

1000 menstrual cups
distributed

20 women reached through
our women entrepreneursip
workshop

 
38 people reached in our
financial literacy
campaign

18 poverty-stricken
patients given medical
assistance

8 awards received
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NEWS AND PRINT MEDIA

बहाळला मेडलाईफ फाउंडेशन तफ�
लंपी चम�रोग ��तबंधक लसीकरण

संप�
 

बहाळला मेडलाईफ फाउंडेशन तफ�  लंपी चम�रोग
��तबंधक लसीकरण संप�

 

बहाळला मेडलाईफ फाउंडेशन तफ�  लंपी चम�रोग
��तबंधक लसीकरण संप�
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बहाळला मेडलाईफ फाउंडेशन तफ�  लंपी
चम�रोग ��तबंधक लसीकरण संप�

 

बहाळला मेडलाईफ फाउंडेशन तफ�  लंपी चम�रोग ��तबंधक लसीकरण संप�
 

ऋषीपांथा पुलासाठ� २० कोट�चा ��ताव
शासनाकडे सादर. 

 



बहाळला मेडलाईफ फाउंडेशन तफ�  लंपी चम�रोग
��तबंधक लसीकरण संप�

बहाळला मेडलाईफ फाउंडेशन तफ�  लंपी चम�रोग
��तबंधक लसीकरण संप�

 

बहाळला मेडलाईफ फाउंडेशन तफ�  लंपी चम�रोग
��तबंधक लसीकरण संप�

 

आरो�य आ�ण पया�वरण संवध�णासाठ� कापडी
पॅडचा पया�य



बहाळला मेडलाईफ फाउंडेशन तफ�  लंपी चम�रोग
��तबंधक लसीकरण संप�

 

बहाळला मेडलाईफ फाउंडेशन तफ�  लंपी चम�रोग
��तबंधक लसीकरण संप�

 

उरण पोलीस ठाणे येथे आरो�य �शबीर
उ�साहात संप�



OUR VOLUNTEERS

www.medlifefoundation.org



TESTIMONIALS

Medlife means everything for life, the name itself is appealing.   All major

factors are considered while working in the social sector.  But ignores women's

personal, especially private matters. Keeping the same thread in hand, MedLife

made the subject simple by creating awareness about menstruation and

menstrual care of women in rural areas.  Alongwith this, elderly women and

men in rural areas are assisted for surgery by providing eye treatment. 

 Guiding the youth for competitive exams, trying to create proper space

facilities for women for breast feeding to infants in public places.  Apart from

this, they are doing general social work as an NGO. MedLife, which is

celebrating its seventh anniversary, is sure to support many needy women and

youth in the future, and I am very proud to be a part of MedLife.

-Vijayakumar Wani

Advisor (Social Affairs)
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“Medlife provided me with an
opportunity to work on a project
which aimed to solve a real social
problem that India is facing. It
provided me with a challenging work
environment which tested me at
times but with constant guidance and
support from my mentors, I pulled
through and crafted a successful
solution that hopefully will make a
change.’’

“Medlife Foundation has been doing
ground-breaking work for the promotion
and Awareness of sustainable
menstruation practices. 
Medlife provided a live project that
enabled me to solve a real-world problem.
The constant monitoring and guidance
from the mentors helped me to overcome
the difficulties faced during the project
and formulate a sustainable solution.”

Working with the Medlife Foundation for two months has been an incredible learning
experience. Not only did I get to work on meaningful projects that aimed to improve
the lives of underprivileged communities, but I was also given the opportunity to
develop and expand my writing skills in a supportive and collaborative environment.
The team at Medlife is passionate, knowledgeable, and committed to making a real
difference in the world, and it was an honor to be a part of their efforts. I would highly
recommend this NGO to anyone looking to gain valuable experience in the non-profit
sector while contributing to important causes.

Arisht Aveiro
- SCMHRD

 

K Mandeep Kumar
- SCMHRD

 

Sai Srujan Reddy
Content Writer

#INTERNSPEAK



Working with Medlife Foundation has
been an incredible journey for me, not
only I got my chance to redefine my
career pathway but I even got to gain
a lot of confidence and learn new
skills under the guidance of Mr.
Bhushan Shirude and Dr. Bhushan
Shakyaveer and the foundation is
truly working towards making the
World a better place, I would
recommend anyone who wants to
know better about Non-profit
organizations and Proud to be a part
of Medlife Foundation. 

I would like to thank you for providing me
with an invaluable learning experience
during my time at Medlife Foundation as
an graphic designer intern. It was an
amazing experience working with you. I
gained knowledge of how Instagram
marketing works in the social sector. I
was able to use my knowledge in a
practical sense as I designed for various
social media platforms. It was a bit
challenging to manage all the work but it
induced in me a sense of responsibility
which will be beneficial for me in future.
Thank you for time and patience during
this internship.

Through Medlife, I got a chance to polish my skills making them more relevant to the
industry I want to work in. It was a pleasure to work under Bhushan Sir as he not only
provided insight on how to better the work I was doing, but also give insight about the
industry which increased my knowledge. Although it was challenging, I loved to work
in an environment that had made me believe that my work was valued. 
I would like to thank Medlife for giving me this opportunity of being a part of this
organization.

 
Priyanka Singh
-Content Writer

Shreya Singh
- Graphic Designer

 

Anwesha Hazra
-Graphic Designer

#INTERNSPEAK



In health and sanitation, we have implemented
several initiatives aimed at improving access to
clean water and sanitation facilities in rural
communities. We have also conducted several health
camps and awareness programs to educate people
on the importance of menstrual hygiene and
sanitation, and to provide them with basic
healthcare services.

In education and livelihood, we have implemented
several programs aimed at providing education and
vocational training to underprivileged children and
youth. Through our efforts, we have helped several
individuals acquire the skills and knowledge needed
to secure gainful employment and break the cycle of
poverty.

OUR IMPACT

Medlife Foundation has been working tirelessly to address some
of the most pressing issues facing our communities in
Maharashtra. We focused on several key areas, including health
and sanitation, education and livelihood, women and child
development, rural development, sports development, and
environmental protection. Through our work in these fields, we
aim to create sustainable, long-term solutions that improve the
lives of those we serve.
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In women and child development, we have
implemented several programs aimed at
empowering women and girls and promoting gender
equality. Our initiatives have included providing
education and vocational training to girls, creating
safe spaces for women, and conducting awareness
campaigns on issues such as child marriage,
domestic violence, and female infanticide.

In rural development, we have implemented several
programs aimed at improving the standard of living
in rural areas. Our initiatives have included creating
infrastructure for clean water and sanitation,
promoting sustainable agriculture practices, and
providing access to healthcare and education.

In sports development, we have implemented
several programs aimed at promoting physical
fitness and sportsmanship among youth. Our
initiatives have included organizing sports events,
providing training and coaching, and creating sports
infrastructure in schools and communities.

In environmental protection, we have implemented
several programs aimed at promoting sustainable
and eco-friendly practices. Our initiatives have
included promoting renewable energy sources,
creating awareness on waste management and
pollution control, and conducting tree plantation
drives.
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PARTNERS AND SUPPORTERS

Medlife Foundation is deeply grateful to have wonderful
supporters whose generosity makes it possible for us to carry

out our mission.

IDBI MUTUAL IMERYS
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GOVERNMENT
LETTERS
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ORGANISATION DETAILS

Name of the Organization: Medlife Foundation

Registration Acts: Bombay Public Trust Act, 1950 

Registration Number: E-1487/Jalgaon

Date of Registration:04/02/2016

PAN No. of Organization: AAETM4490L

TAN of Organization: NSKM11204E

NITI Aayog UID: MH/2017/0176221

12A Registration No.: AAETM4490LE20214

80G Registration No.: AAETM4490LF20214

CSR-1 Registration No.: CSR00009849

FCRA Registration No.: 6803052017

Trade Mark No.: 3645825

Registered Address: At/post: Bahal, Tal: Chalisgaon

Email Address: medlifefoundationbahal@gmail.com,  

 info@medlifefoundation.org

Website: www.medlifefoundation.org

Chief Functionary: Bhushan Pundlik Shirude

Contact Person Mob. No.: +91-8275320465/+91-7588646699

        District: Jalgaon-424106 (MH)

www.medlifefoundation.org



OUR POLICIES

CHILD PROTECTION
POLICY

CONDLICT OF INTEREST
POLICY

DATA PROTECTION
POLICY

WHISTLEBLOWING
POLICY

ANTI-BRIBERY AND
CORRUPTION POLICY

DIVERSITY AND
INCLUSION POLICY

SEXUAL HARRASSMENT
POLICY
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We
couldn't
have done
it without
your
generous
support. 

to all our donors and volunteers.
THANK YOU

@medlifefoundation

GET IN TOUCH WITH US!

www.medlifefoundation.org

info@medlifefoundation.org

82753 20465

Medlife House, House.no-693,
At/Post:Bahal, Tal: Chalisgaon Dist:,
Maharashtra, India-424106


